E N T R E P R E N E U R   S O U L   S T R A T E G Y 
Empowered Pricing Paradigm
SOUL
· When I charge what I am worth, …    
                
BELIEFS
· What would I have to believe to charge what I am worth?
[bookmark: _GoBack]

VALUES
· What do I value about my fees?


FREEDOM
· By valuing these things I am free to … 

ACTIONS
· The actions I will take when pricing my programs, products or services are …


BOUNDARIES
· Who or what do I let go of?

ENVIRONMENT
· My environment reflects my fees by …


MARKETING
· The steps I take with my marketing materials to validate my fees are …
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